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SUMMARY

This report serves as a comprehensive assessment of the Create The Remarkable 
desktop website.  It includes research, recommendations for improvement, and test 
results of the existing website to establish a baseline for redesign.

The content, features, and architectural structure of the website were evaluated using 
multiple research methods to better understand the goals of the business within the 
market landscape, and the needs and experience of the typical user as they engage
with the website. This report includes documentation, findings, and recommendations of 
the following related to the existing website: site map, example task flow, heuristic analysis 
(Abby Method); and baseline usability testing to evaluate and report on task success / 
failure, satisfaction, ease-of-use, and likelihood of contacting the business. Baseline 
usability testing tasks will be re-visited again to test the redesign. 

It is my overall recommendation that Create The Remarkable will benefit from 
implementing new navigation, a UVP,  improved labeling, expanded written copy & 
content site-wide, updated video content,  onboarding, and a new style guide to improve 
clarity, understanding, and brand messaging pertaining to the company’s mission and 
services.  These changes will provide value to the business by improving the number of 
visitors to the site and potential for new leads, by  introducing new users to the brand with 
a new website that speaks clearly to your credibility, service offerings, and value. 
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SITE MAP
EXISTING SITE 
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TASK 
FLOW
EXISTING SITE 
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HEURISTIC
SUMMARY
Heuristic (Adj)
Heu.ris.tic \ hyu-ri-stik

Involving or serving as an 
aid to learning, discovery, 
or problem-solving

also:  Relating to 
problem-solving 
techniques that that 
utilize self-educating 
techniques to improve 
performance

Your website was analyzed using The Abby Method’s 10 heuristic principles for 
information architecture. 

● The existing website meets UX best practices in credibility by listing former clients. This 
feature can be improved visually, and testimonials should be added. 

● It is critical that we pay attention to communication and delight, as these principles 
scored the lowest. 

● The site also needs to focus heavily on improving findability, accessibility, clarity, 
usefulness, and showing value for the user.  

Overall Recommendations Include:

1. Help guide the user (path-to-task success) with clearer page names for header/footer 
navigation, labels and CTAS throughout, contact info in the footer as well as a separate 
page to contact the brand through a form

2. Lexicon - clarification and categorization of service offerings (names & descriptions)

3. Update all video examples to reflect current & future service offerings clearly with no 
extraneous or unrelated content

4. Copy & Content Writing:  condense and distill the brand description, rewrite founder bios, 
add UVP & testimonials; update all social media channels to match changes 

5. Homepage:  homepage should act as a  “highlights only” page, with clear CTAS to provide 
additional pathways for users to reach information they need

Read notes from 
the full heuristic 
analysis here. 
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http://abbytheia.com/
http://abbytheia.com/
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HEURISTIC
SCORING

Meets Best Practice 

Minor Problem 

Medium Problem 

Major Problem 

Findable   Accessible    Clear    Communicative    Useful    Credible    Controllable    Valuable     Learnable     Delightful

Scoring of CTR’s website using the Abby Method

EXISTING SITE
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HEURISTIC
NOTES

OBSERVATION RECOMMENDATION

Findable

Accessible

Clear 

Meets Best Practice

Minor Problem

Medium Problem

Major Problem

EXISTING SITE

SUMMARY HEURISTICSSITE MAP USABILITY 
TESTTASK FLOW COMPETITIVE 

ANALYSIS



9

OBSERVATION RECOMMENDATION

Communicative

Useful

Credible 

HEURISTIC
NOTES

Meets Best Practice

Minor Problem

Medium Problem

Major Problem

EXISTING SITE
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OBSERVATION RECOMMENDATION

Controllable

Valuable

Learnable

Delightful

HEURISTIC
NOTES

Meets Best Practice

Minor Problem

Medium Problem

Major Problem

EXISTING SITE
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Task 1:   0/3 users were successful
Task 2:  3/3 users were successful
Task 3:  0/3 users were successful
Task 4:  0/3 users were successful

Average Satisfaction Score: 2/5

Average “Would Contact” Score: 2/5 

Average Ease of Use Score: 3/5 11

BASELINE 
USABILITY 

TEST
EXISTING SITE 

INSIGHTS SCORE: Major Problem
3 users were tested on the existing site 
to complete the following tasks: 

1. Find out what range of technical 
production services CTR offers

2. Describe the kind of businesses or 
organizations CTR wants to work with

3. Find an example of video that CTR 
created for The Center for Puerto Rican 
Studies

4. Find out what background, knowledge 
and/or expertise the creative team has 
in this area.

● Users were able to roughly identify the type of audience CTR 
wants to work with based on text, but not on visuals. Could not 
read text over hero video. Overall confusion about the mix of 
videos /  food photography.

● Users found some of the imagery “emotionally promising”, but 
weren’t impressed or convinced with the site as a whole, and 
felt it lacked any real details or information.  Lack of clarity that 
the brand is a business. 

● Users were not able to identify what any video on the site was 
about or who it was for, without clicking through to watch 
them all.

● Users felt that the information that was provided on the 
brand’s mission and past clients was buried in small text that 
was too long to read (“About”).

● Users felt like there was not really any information provided on 
the credibility of the creative team, and did not understand the 
team photo. Click-through not obvious (“Team”)

● Users wanted to see more info on services & pricing

● Users found the site relatively easy to navigate because 
everything was on the homepage, but then found no purpose 
for the page tabs.

Read notes from 
the full baseline 
usability test here. 
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https://docs.google.com/spreadsheets/d/11AAgdxnYxVT1CefwAN1ZKrWl9qukQGj3ITSujp-dsBQ/edit?usp=sharing
https://docs.google.com/spreadsheets/d/11AAgdxnYxVT1CefwAN1ZKrWl9qukQGj3ITSujp-dsBQ/edit?usp=sharing
https://docs.google.com/spreadsheets/d/11AAgdxnYxVT1CefwAN1ZKrWl9qukQGj3ITSujp-dsBQ/edit?usp=sharing
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BASELINE 
USABILITY 

TEST

RECOMMENDATIONS SCORE: Major Problem

EXISTING SITE 

● Smaller, more precise navigation with page names

● Design a separate homepage that acts as a short 
introduction / expectation, with clear CTAs to the 
other site pages as needed

● Add titling &  labeling across the site with all video 
and imagery, so users understand what they are 
looking at 

● Feature “notable clients” on the homepage with 
logos to increase visibility and brand credibility

● Write an expanded team bio with updated photo 
to add credibility

● Replace light blue as as secondary color because of 
low-contrast and unclear interactions

● Introduce clear UVP so new users understand who 
the site is for and how they will benefit

● Add hi-level onboarding and/or menu to clearly 
explain your process and basic logistics  to new 
clients (Consultation? Tailored package? Who sets 
the rates?), and exactly what is available for 
full-service production (creative direction, PM, 
scripts, pre/post, photography, etc.) 

SUMMARY HEURISTICSSITE MAP USABILITY 
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COMPETITIVE
ANALYSIS

SUMMARY HEURISTICSSITE MAP USABILITY 
TESTTASK FLOW COMPETITIVE 
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FEATURE

What is primary 
& footer navigation 
structure?

How is hero video 
used? Does it aid in 
understanding? 

How is the 
homepage blocked 
out / what is on it? 
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COMPETITIVE
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FEATURE

UVP?

What is the 
onboarding process 
and how is it shown?

How are services / 
products presented? 

How are examples of 
individual work / 
portfolio pieces 
categorized and 
labeled? 
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COMPETITIVE
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FEATURE

Where are important 
CTAs and where do 
they lead? 

Overall Strengths?

Overall Weaknesses?

Delight & points of 
differentiation?
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HEURISTIC

Findable 

Accessible

Clear

Communicative

Useful
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